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THE SMX

INSIGHTS FROM 2025. DIRECTION FOR 2026.
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ABOUT US

20+

CREATING UNBREAKABLE
LOYALTY GLOBALLY

FORTUNE MARKETS BRANDS
500 SERVED TRUSTED BY
CLIENTS INDUSTRY LEADERS

Sede® ecovadis ESG hyumanity +
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GWPS ARE NO \
LONGER AN
AFTERTHOUGHT.

Promotional items evolved into more considered brand touchpoints. Rather
than focusing solely on novelty, brands leaned into GWPs that offered
everyday relevance, thoughtful design, and longeterm usability beyond the
promotional period.

At SMX, this shift reflects how we approacls
translating brand intent into products that consumers genuinely want to kee
use, and engage with. When GWPs move beyond giveaways and becomg
extensions of the brand itself.
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THIS IS WHERE
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PLUSHIECO &M
COLLECTIBLESY

WHY THIS TREND? TARGET AUDIENCE: ;."

V Emotional, comfort-driven purchases are rising pospandemic V Young families

V Consumers keep plush longer than novelty items V Gen Z females

V Works well for character/IP extensions V Millennial parents

V Encourages fullset collection mechanics V Comfort & nostalgia seekers
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Glue of the gang Class clown
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Sup Manja

Softie of the group

Leader ter-paling Slay
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THE CRUNCH PROTECTOR

KFC ZINGER MANTOU
Plush Charm_
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BLIND BOX 60, %
OLLECTIBLES

WHY THIS TREND?

V Gamified purchasing drives repeat transactions

V Surprise element increases excitement and social sharing
V Creates scarcity and trading culture

V Proven model in art toy and fandom markets

.
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TARGET AUDIENCE:
V GenZ et
V Collectors & fandom communities 8
V Social media-driven consumers

V Trend-conscious urban shoppers
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EVERYDAYE
ITEMS

WHY THIS TREND? TARGET AUDIENCE:

V Consumers prefer usable value over ond¢ime novelty V Working adults

V Higher retention = longer brand exposure V Students

V E2GGY!l gt Wmw] i AWet WGI YT e HawlWt ql ¢ q\ Bractical shoppers

V Feels premium and intentional V Brand-loyal consumers
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COOLER BAG 100PLUS Pro Migh Protein, S00m x 24 be
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SEASONS//J :SEASONS/J

100 SETS

“

LEATHER BACKPACK
(worth RM1,200)
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LLECT EXCLUSIVE
MERCH!

SEMUA LIMITED |
EDITION TAU'

With min. purchase of RM35 on
Sunsilk products.
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L'OREAL GARNIER
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